
Single-family households in Central Contra Costa 
County were recycling, but needed more instruction 
to decrease contamination in single-stream recycling 
carts. And both single-family and multi-family residents 
need encouragement to recycle their food scraps and 
landscaping leftovers in order to reach California targets, 
even as policies and programs evolve. 

RecycleSmart hired MIG to create a bold, visually forward 
website, quarterly newsletters and topical educational 
mailers that instantly convey how its services make 
recycling easy. Videos on the home page model desired 
behavior, “How It Works” infographics demystify the 
recycling process, and a Kid’s Corner column offers 

engrossing articles like “Be a Compost Sleuth!” Inspiring 
information (an aluminum can has probably been recycled 
100 times, and can continue to be recycled infinitely) 
leads to “aha” moments that can affect behavior.

As a result, with MIG’s support, the RecycleSmart service 
area is one of the best-educated in the region. Residents 
are achieving a 61%—and rising!—landfill diversion rate. 
In addition, several accolades have been bestowed on 
this work: The website won a 2016 Davey Award; the 
newsletter has won awards in 2017 and 2018 from CAPIO, 
the Association of Marketing and Communications 
Professionals and the Academy of Interactive and Visual 
Design.

RecycleSmart Branding and Recycling Education 
Central Contra Costa County, California

Save the Planet— 
Save Your Leftovers!
Did you know that 40% of all food in America is wasted? Use these tips to 
reduce food waste at home:

Shop your fridge first. Before you go out to buy more, see what you can 
make with what you already have.

Make a plan. Planning ahead and shopping with a list can show you  
what you truly use and need. And don’t shop hungry!

Keep it contained. Store leftovers and veggies in clear containers so  
you can easily see what’s inside.

Use it, don’t lose it. Eat the most perishable items first, don’t let them  
get lost in the back of your fridge. Or pop food in the freezer to extend its life.

Do a compost audit. Use the “Kids Corner” activity from Summer 2020 
newsletter to see what you’re eating and what goes unused:  
RecycleSmart.org/newsletter/summer2020/ 

Surplus food can be rescued to feed hungry people. 
Learn more about volunteering as a “Food Runner” to 
reduce food waste: RecycleSmart.org/food-recovery 

It’s a must-do! California State Law SB 1383
Beginning January 1, 2022, everyone must keep organics out 
of the landfill cart and participate in composting programs. 
For more info, visit CalRecycle.ca.gov/climate/slcp

Keeping Your
Compost Clean!
Avoid the “ick factor” in your kitchen and cart:

Use newspaper or a paper bag to wrap your food scraps.

Place yard clippings or newspaper at the bottom of your green 
cart each week to avoid food sticking.

Keep kitchen food scraps in the freezer until just before your 
collection day.

Concerned about odors? You can cover the food scraps in your 
green cart with landscape cuttings.

BPI-Certified compostable bags are the only plastic materials 
accepted in the green cart.

All other plastics are not compostable. This includes bio-plastics 
branded as “compostable” and “biodegradable.” All of these 
plastics go in the black cart. 
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Extra! Extra! 
There’s no additional cost for these clean composting services. Just 
call Republic Services at (925) 685-4711 to request: 

• A new kitchen food scraps container 
• Up to four (4!) additional recycling or organics pickups per 

year. Call to book a date and get size and weight guidelines. 

cut me out & put  
me on the fridge! 
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Handy Guide  
to Compost 
For the RecycleSmart Service Area

RecycleSmart.org

Polystyrene
Meat trays, cups 

and takeout 
containers

Cooked, frozen 
and spoiled food
Remove all packaging

Meat, fish, 
bones and 
eggshells 

Fruit and 
vegetable 

scraps

Plant plastics
“Biodegradable” 
cutlery, plastic 

straws and green-
lined cups

Coffee and tea 
Grounds, leaves, 
filters and paper 
tea bags (remove 

the staple/tag)

Garden hoses 
and irrigation 

tubing

Paper towels 
with cleaning 

solution, 
cleaning wipes

Dog poop, cat 
litter, baby 

diapers
Including 

“compostable” 
ones!

BPI-Certified 
compostable 

bags and 
paper bags

Coated paper 
and cartons
Tetra-Pak, ice 

cream carton, to-
go drink cup, to-go 

food container

Plastic bits
Produce stickers, rubber 

bands, mesh bags, 
plastic clip from bread 
bags, single use coffee 

and tea pods

Untreated wood
Smaller than 6” in 
length (no metal / 

nails / screws)

Frozen food 
bags, air 

pockets and 
cooler packs

Food-soiled 
paper napkins 

and paper 
towels

Yard and plant 
clippings

Leaves, grass, 
shrubbery, cut flowers

RecycleSmartEVERYDAY RECYCLING MADE EASY

Mid-Season Mailer

Website (RecycleSmart.org)

Social Media Post

Quarterly Newsletter

City of Pasadena Organics Recycling Campaign 
Pasadena, California

Postcard

Transit ShelterSpanish Print Ad

Digital Ad

Recycling Guides

Bill Insert

In January 2022, the City of Pasadena launched the 
organics recycling program for residential units, 
commercial and multifamily complexes and City facilities. 
With one year before the enforcement of penalties for not 
complying with SB 1383, the City hired MIG to develop a 
marketing campaign to educate and inform residents—
both single and multifamily—and commercial generators 
about the expanded use of the yard waste container and 
to motivate them to help meet the statewide diversion 
goals for the betterment of our environment.

With a focus on the need to place food scraps and waste 
into a plastic bag before putting it in the yard waste bin, 
MIG created a communications strategy and a creative 
campaign centered around the proposal disposal of 
organics as well as the benefits and motivations for 
organics recycling.

Taking an educational but also fun and rememberable 
approach, we created a series of “food friends” to not only 
provide the proper steps to “Wrap Your Scraps” but also 
explain the benefits of recycling organics. In the case of 
the City of Pasadena, they compost yard waste to enrich 
agricultural soil and process food waste into biogas to fuel 
cars and generate electricity. 

Using bright colors and friendly food scrap characters 
along with positive and informational messaging has 
provided a refreshed campaign that makes a mundane 
task more interesting and fun. The campaign was 
implemented across various touchpoints including 
print advertising, direct mail, city-owned assets, 
marketing materials and website updates. The campaign 
continues to be implemented throughout the City of 
Pasadena, reaching the intended audiences with various 
informational materials. 

RESIDENTIAL ORGANICS
RECYCLING GUIDES
Accepted! Add these bagged items to your yard waste container

FRUITS AND VEGETABLES

Apple Core Banana Peel Bell Pepper Broccoli Potato Peel Watermelon Rind

NOT Accepted! These items are not accepted in yard waste bin
Examples: Regular and Compostable Plastics, Glass, Produce Stickers, Rubber Bands, Twist Ties, and 
Food-Soiled Paper Products

DAIRY PRODUCTS AND BREAD

Cheese Egg Shells Leftovers Pizza Crusts

MEAT AND SEAFOOD
(including bones and shells)

Bones Poultry Meat Seafood

All food waste must be secured tightly in a plastic bag 
before placing it in the yard waste container

Please contact the Citizen Service Center at 
(626) 744-7311 for any questions or concerns

Franchisee Telephone Number Contact Name E-mail Address
Arakelian Enterprises, Inc. dba 
Athens Services (626) 217-9948 Tania Valdez organicsrequest@athensservices.com

American Reclamation                 (818) 552-4074 Craig Doerr craig@socoastrec.com

Consolidated Disposal Services, 
dba Republic Services (951) 359-9483 Crystal Sosa csosa@republicservices.com

Universal Waste Systems, Inc. (323) 923-2825 UWS Customer 
Service customerservice@uwscompany.com

Valley Vista Services (626) 855-5554 Chris Perez chrisperez@valleyvistaservices.com

Ware Disposal Company, Inc. (877) 714-9273 Jay Ware jay@waredisposal.com

Waste and Recycling Services (310) 344-6553 Mark Klistoff wasterecycserv@gmail.com 
mklistoff@hotmail.com

Donation of surplus food required by 
Tier  1   and Tier  2   generators1 2

Supermarkets,  grocery stores,  whole sale food vendors  
(January 1, 2022)
Large hospitals, hotels, large venues, large events, large 
restaurants, large state agency  facilities, and  schools 
with an  on-site food facility (January 1, 2024)

Food providers must provide clearly marked 
collection containers front of house
Full service  restaurants must  provide clearly 
marked containers for employees

Visible, easily accessible & clearly 
marked recycling containers required
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COMMERCIAL ORGANICS
RECYCLING RESOURCES

State law requires businesses and multifamily 
housing with 5 or more units to recycle organics.

Sign up for organic waste collection services through an approved 
Pasadena Franchise Waste Hauler.

Please contact the Citizen Service Center at 
(626) 744-7311 for any questions or concerns

DON’T LET FOOD 
GO TO WASTE

WRAP YOUR 
SCRAPS

Place food waste 
in plastic bag

1
Tightly 
tie bag

2
Discard in yard 

waste bin
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Hey Pasadena! Scan the QR code and 
learn how to recycle food waste and 
how it is helping to save our planet!
*If you are in a multifamily property, contact your property 
manager or waste hauler to find out how you should 
recycle organics

Yay! We are going to 
become clean biogas 
and compost ORGANICS RECYCLING GUIDES

FRUITS AND VEGETABLES

Apple Core Banana Peel Bell Pepper Broccoli Potato Peel Watermelon Rind

MEAT AND SEAFOOD
(including bones and shells)

Bones Poultry Meat Seafood

DAIRY PRODUCTS AND BREAD

Cheese Egg Shells Leftovers Pizza Crusts

Keep me on your fridge!

Please contact the Citizen Service Center at 
(626) 744-7311 for any questions or concerns

Come on in!

Yay! We are going to become 
clean biogas and compost

DON’T LET FOOD GO TO WASTE
WRAP YOUR SCRAPS

See reverse to learn more about recycling food waste

Come on in!Hey Pasadena! Scan the QR code and learn how to recycle 
food waste and how it is helping to save our planet!

Place food waste 
in plastic bag

1
Tightly tie bag

2
Discard in yard 

waste bin

3

*If you are in a multifamily property, contact your property manager or waste hauler
to find out how you should recycle organics

WRAP YOUR
SCRAPS

Hey Pasadena!
Scan the QR Code and 
learn how to recycle food 
waste and how it's helping 
to save our planet!

Yay! We are going to 
become clean biogas 
and compost

Come on in!

ENVUELVA SUS
RESTOS DE

COMIDA
Hola Pasadena! Escanee 
el código QR y aprenda a 
reciclar los restos de 
comida y cómo ésto ayuda 
a salvar nuestro planeta

¡Sí! Nos vamos a 
convertir en biogás 
limpio y abono

¡Vamos!

Online Game



StopWaste Household Hazardous Waste Drop-off Campaign 
Alameda County, California

StopWaste, Alameda County’s waste reduction and 
recycling agency, serves a population of 1.6 million people 
and tens of thousands of businesses. As part of its service, 
StopWaste manages four hazardous waste drop-off 
facilities throughout the County. These free facilities 
accept used paint, expired cleaners, pesticides, e-waste, 
and other household hazardous waste. During COVID-
related shutdowns, use of these sites dropped. StopWaste 
needed to draw people back to ensure safe disposal of 
these products, while creating a campaign that would last 
beyond the COVID moment.

MIG worked with StopWaste to develop a campaign to 
educate the public on proper disposal of household 
hazardous materials, as well as promoting its free drop-off 
facilities. Using a humorous approach, MIG created an 

eye-catching cast of characters—from a grumpy paint can 
to a suspicious weed killer—to teach techniques and get 
the word out about how to “Send Toxics Packing.” Vibrant 
colors, amusing illustrations, and colorful designs make 
this motley crew of characters memorable and guide 
residents to use StopWaste’s facilities.

The campaign was implemented in English and Spanish 
through short videos, online advertisements, web 
banners, and bus sides. MIG created additional versions to 
extend the StopWaste creative to audio and video outlets, 
making the most of the Agency’s modest media budget.

Analysis of the campaign showed a dramatic spike in usage 
on StopWaste’s dedicated Household Hazardous Waste 
page—from fewer than 4,000 average monthly visits to 
over 20,000 monthly visits during the campaign period.

Bus Advertising (English and Spanish) Social Media Ads (English and Spanish)

Digital Ads (English and Spanish)

send

packingTOXIcs
StopWaste.org/HHW

easy, free
drop-o�!

Video
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COLOR PALETTE

West Valley Recycles uses six colors (+ black and white) 

for all graphic and communications media. Pantone® 

(PMS) color number, four-color process, RGB builds, and 

hexachrome values are identified here.

Pantone® colors are derived from the Pantone Matching 

System, a standardized way to identify specific colors. 

One major application for Pantone colors is that they help 

manufacturers to verify that colors match specifications.

GREEN
PMS 140-6 

C:76 M:0 Y:72 K:18

R:23 G:155 B:103

#009e6a

LIGHT GREEN
PMS 157-8

C:48 M:0 Y:100 K:0

R:141 G:198 B:103

#Bdc63f

BLUE
PMS 104-7

C:85 M:58 Y:0 K:0

R:0 G:111 B:186

#006fba

LIGHT BLUE
PMS 112-5

C:65 M:12 Y:0 K:0

R:37 G:170 B:225

#25aae1

RED-ORANGE
PMS 37-8

C:0 M:79 Y:94 K:0

R:241 G:89 B:42

#f1592a

ORANGE
PMS 20-8

C:0 M:50 Y:100 K:0

R:247 G:148 B:29

#f7941d

West Valley Solid Waste Management Authority 
Branding and Marketing 
Santa Clara County, California
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LOGO CLEARSPACE

“Clearspace” has been established to ensure logo visibility 

and impact.

Maintaining the clearspace zone between the logo and 

other graphic elements such as type, images, other logos, 

etc. ensures that the logo always appears unobstructed 

and distinctly separate from any other graphic elements.

For the West Valley Recycles logo, the minimum clearspace 

around the logo should equal the width of the “WV” 

graphic element in the logo. 

The clearspace requirements act as a ratio. The larger  

the logo, the larger the minimum clearspace around it 

should be.

8

“WV” space around logo: The width of the “WV” element in the 
logo represents the clearspace required. This applies to both the 
vertical and horizontal versions of the logo.

“WV”
graphic
element

Brand Guidelines
October 2023

*Visit HHW.org or 
   call 408-299-7300

No Liquids
No Líquidos
不可放液体废物

No Hazardous Waste*
No Materiales Peligrosos
不可放危险废物

No Food
No Alimentos
不可放食物

No Green Waste
No Desechos de Jardín
不可放花园废弃物

No Textiles
No Textiles
不可放纺织品

westvalleyrecycles.com

408-283-9250

Proper separation of 
recyclables and organics 

is mandatory.

必须正确分离可回收物和有机物

Es obligatoria la separación 
adecuada de materiales 
reciclables y orgánicos.

。RECYCle
Reciclaje 回收物

ORGANICS
Food, food soiled paper,  

and yard trimmings

RECYCLE
Empty and dry metal, glass, 

paper, plastic, and film plastic

LANDFILL
Items not accepted in the organics 

or recycling carts

Tip!Where Does It Go? For a complete list of items and where 
they go, visit: westvalleyrecycles.com

HANG THIS BY YOUR SORTING  
AREA SO EVERYONE IN THE  
HOUSEHOLD CAN SEE!

PROPER SEPARATION OF RECYCLABLES AND ORGANICS IS MANDATORY. 

HHW– 
Keep It Clean
Disposing of hazardous materials
Curbside services are not designed to collect 
household hazardous waste (HHW). HHW 
includes chemicals and other toxic materials 
and are illegal to place in ANY of your carts or 
down the drain. West Valley Recycles provides 
a free drop off location for items such as motor 
oil, water-based paint, household batteries, 
fluorescent light bulbs and electronic waste at:

575 Charles St.
San Jose, CA 
Tuesday - Thursday, 9 a.m. - 12 p.m.

For more HHW disposal options, please visit  
hhw.org or call (408) 299-7300 for free, local 
drop off locations and program information.

Proper sorting is mandatory
Properly separating your organics and recycling is 
mandatory. To support SB 1383 implementation 
and to minimize contamination, annual reviews 
of residential carts will be conducted. Auditors 
must monitor randomly selected carts to identify 
improper sorting and provide sorting education. 
Auditors will lift cart lids, inspect contents, and 
record contamination. 

Set Out Graphic

Single-Family Guide Mailer
Bin Label

Brand Book

Website

WVSWMA provides solid waste disposal services for 
single-family, multi-family and commercial customers. 
WVSWMA hired MIG to create a fresh West Valley Recycles 
brand, website and visually stimulating communications 
materials to drive recyclables and organics collection.

In close collaboration with representatives from the 
Authority, its contracted hauler, and four partner 
municipalities, MIG created a compelling visual identity 
that reflects the West Valley’s tech-forward population. 
MIG led stakeholders through a brand inquiry process, 
delivering a selection of brand looks and logo concepts. 
The final logo design conveys West Valley Recycles’ value 
proposition through its use of blue and green to reflect 
the recycle and organic solid waste streams, with a pop of 
orange for accent and visual intrigue. MIG also provided 
a brand book to define an overall tone and support 
implementation across partner jurisdictions and agencies. 

Embodying the brand refresh, MIG designed accessible, 
understandable and visually engaging campaign materials 
to educate customers about solid waste management, 
share resources that inspire participation in expanded 

programs like on-call bulky item pickup, and encourage 
proper sorting and reduction of solid waste. Branded 
imagery and marketing collateral in the new brand 
identity includes a tote bag, newsletter templates, bin 
labels, set-out graphics and website headers—setting the 
stage for more branded materials to come. 

MIG merged the hauler and Authority’s disparate web 
portals under a unified umbrella, integrating third party 
widgets and legacy materials with new and enhanced 
content. The new site celebrates West Valley with a vibrant 
color palette, simple iconography, clean photography, 
interactive tools and a user-friendly board portal, 
promoting West Valley Recycles’ services in an optimistic 
and welcoming manner. 

With the branded materials MIG created, West Valley 
Recycles is poised to conduct clear and consistent 
outreach that motivates their customers to actively 
participate in solid waste management. MIG continues its 
partnership with West Valley Recycles in developing truck 
signs, cart audit hangers and a brand launch campaign 
this summer.




